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WATER CORPORATION — FRESH WATER THINKING CAMPAIGN 

921. Mr D.J. KELLY to the Minister for Water: 
My question is to the Minister for Water.  

Several members interjected.  

The SPEAKER: Members!  

Mr D.J. KELLY: As we are full of Christmas cheer and as I have just been given a present from the member for 
Jandakot, I have a present that I was given by the members of United Voice for the Premier. It is a little 
Christmas hat that says “Bah humbug” on it. If the Premier does not want it, I am happy to give it to the member 
for Jandakot.  

The SPEAKER: Thank you very much. I hope there will be no more exchanges of gifts today in the chamber.  

Mr D.J. KELLY: My question is to the Minister for Water. I refer to the government’s “think fresh” campaign 
to save water and to the costings for the campaign that were provided in the Legislative Council.  

Mr D.T. Redman: Fresh Water Thinking.  

Mr D.J. KELLY: It is the Fresh Water Thinking campaign. Given that this campaign is costing Western 
Australian taxpayers more than $1.5 million up to the end of December, why does it not have any water-saving 
targets attached to it, other than a vague reference to reducing water consumption by 2030?  

Mr D.T. REDMAN replied: 

I thank the member for the question and of course wish him Christmas cheer. Just before I start, I acknowledge 
all those who are taking a break. I wish everyone, including all those who work in members’ electorate and 
ministerial offices, a safe festive season.  

As the member would be well aware, the target of the Water Corporation is to freshen up the ideas and thoughts 
around water saving. Saving water will make a significant saving to the state’s capital investment program, 
which will flow through to the prices that people have to pay. Fresh Water Thinking was based on some market 
research that basically said that the community sees water as being precious and important. The notion of having 
a campaign around that idea—members will see the adverts in the papers and on television—was around trying 
to reinforce, in a professional way, the fact that water is important and that we need to save water. I think the 
initiative is sound. It is fair enough for the Water Corporation — 

Mr D.J. Kelly: It is a lot of money when there is not a water-saving target at all.  

Mr D.T. REDMAN: I was happy to sign off on that. It is fair enough for the Water Corporation to spend a fair 
amount of resources on people saving water. If we look at the history of what the Water Corporation has done, 
since about 2001 something like 100 gigalitres of water have been saved. If we were to convert 100 gigalitres of 
water into a cash investment in capital, it would be about $1.5 billion. Those water savings that the Water 
Corporation has been able to put in place have saved $1.5 billion in capital investment. I do not think the 
member can stand there and say that this is an unreal investment or an unreal marketing campaign when it is 
trying to get the community to keep fresh in their minds the notion of saving water. I support what the Water 
Corporation is doing; I think it is using some innovation. Basing it on good market research is a good thing to 
do.  
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